<> TARGET INSIGHT CHECKLIST |

Insightful Copywriting Extends Internet Reach

Write to extend your reach

o]

Checklist

List of keywords and phrases

Word density: Keywords and phrases appear at the top of the page. Also sprinkle in middle and end of page.

If this communication piece is to be a new content page on your website, determine the title meta tag

If this communication piece is to be a new content page on your website, determine the description meta tag

If this communication piece is expected to be published elsewhere on the Internet, include hotlinks to relevant
pages on your website

Create search engine (SE) friendly web pages

]

Checklist

Can | link other web pages to this new page?

Should this new page (or new content section) appear on my index page?

Are there image, movie, and audio files on this page? Give textual descriptions to these files.

Ask your web designer if there is too much javascript on this page. Can s/he offer a solution to reduce top-heavy
javascript?

Be strategic

o]

Consider the following

Ask your web designer if there is a robots.txt file. If not, decide if you need one.

Initiate a reciprocal linking program to increase link popularity
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What should be optimized?
Spiders index HTML, PDFs, and more. Optimize all content that is published to your website.

M | Checklist M | Add your unique content here
Every web page
Every blog entry
Every news release
Every white paper
Every case study
Every brochure

(I |

Continue to learn

M | SEO practices are continually in flux. Add online resources here that you find helpful. Visit them regularly.
SEQO copywriting: http://www.marketingwords.com/searchenginecopy.htm|
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